
Law Firm Case Study

Just 3 months after taking over their
campaign, our team reduced the Cost
Per Lead (CPL) by 45.33% compared to
the 2022 average. After our first 6
months, we'd reduced it by 73.43% and
generated a 15x ROI. 

The f irm came to
NATIV3 seeking to
bring costs down on
their  Pay-Per-Cl ick
(PPC) market ing and
to t ighten up their
report ing.

HUMAN. INTELLIGENT. PROACTIVE. 
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For more information, visit WWW.NATIV3.IO/CONTACT

Call: 877-660-1195 |  Email: sales@nativ3.io

NATIV3 leveraged our combined decades of expertise and in-depth audience
targeting to continually hone our AdWords list, ensuring the firm's leads were
real prospects looking for the exact services they had to offer. We did it for
them, and we can do it for you. 
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DIGITAL MARKETING — GOOGLE PAY PER CLICK ADS

$1,401 CPL

3 MONTHS AFTER
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FIRM ACCOUNT

45.33% DECREASE
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6 MONTHS AFTER
NATIV3 TAKES OVER

FIRM ACCOUNT

73.43% DECREASE
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